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WHO AM I?



01. What do we mean by "MARKETING"? 
02. Basics of Traditional Marketing 
03. Basics of Digital Marketing  
04. Traditional VS Digital 

SUMMARY
 Traditional Marketing                 Digital Marketing

From To



The process by which companies create
value for customers and build strong
customer relationships in order to capture
value from customers in return.

(noun)

Marketing

01. What do we mean by "MARKETING"?

Kotler and Armstrong (2010)



To grow your business, you need a marketing plan  

 

 1) Who are your target customers and what are their NEEDS,
WANTS, and DEMANDS? 

 2) How will you reach them? 

 3) How will you retain them so they keep buying from you?

MARKETING PLAN
02. Traditional marketing





MARKET SEGMENTATION
02. Traditional Marketing



MARKETING MIX
02. Traditional marketing

The marketing mix is the tactical or operational part of a

marketing plan.  

The marketing mix is also called the 4Ps 



MARKETING MIX - Product & Price
02. Traditional marketing

PRODUCT
What do your customers want from your product or

service?  

What features? How and where will they use it?  

How is it different and better from competitors? 

PRICE

What is the value of the product or service for your

customers? 

How important is price to your customers? 

How does your price compare with similar products

from competitors? 



MARKETING MIX - Place & Promotion
02. Traditional marketing

PLACE
Where do people look for this product or service?

Will they buy it in a shop, from a catalogue or online?

Do you need a sales person?

Where do your competitors sell their products?

PROMOTION

How are you going to get your message across to

your customers?

What methods are you going to use to tell them?

When is the best time to promote?

How do your competitors promote their products?



TEAM 
  WORK  
 TIME! 

Find a commercial,   
guess the target, 

 message, and goal!



03. 
DIGITAL 

MARKETING



Digital marketing is the act of promoting and
selling products and services by leveraging
online marketing tactics such as social media
marketing, search marketing, and email
marketing.

Digital Marketing
(adjective) + (noun)

03. Digital Marketing





DIGITAL MARKETING 
WEB MARKETING

SOCIAL MEDIA  
MARKETING

SEO - Search Engine Optimization 

SEM - Search Engine Marketing  

DEM - Direct Email Marketing 

Web Analytics 

 

 

Form of Internet marketing that involves

creating and sharing content on social

media networks in order to achieve your

marketing and branding goals. 

Posting text and image updates, videos, 
paid social media advertising  

(FacebookAds, Sponsored content on
Instagram!)

03. Digital Marketing



03. Digital Marketing

SEO - SEARCH ENGINE OPTIMIZATION 
SEO for organic search (Traffic from search engine results that is earned,
not paid): SEO uses a variety of techniques to help search engines
understand what your website and webpages are about so they can deliver
them to web searchers.  
 
These techniques include things like using titles, keywords and descriptions
in a website and webpage's meta tags, providing relevant content on the
topic, using various heading tags (i.e. <H3></H3>), and linking to and from
quality online resources.





03. Digital Marketing

SEM  
SEM  involves earning search visibility through paid advertisements on

search engines like Google. These advertisements are commonly referred

to as pay-per-click (PPC). 

 

Key activities needed for successful SEM: 
 

PPC (Pay-per-click) listings and advertising campaigns (AdWords!) 

Ad campaigns designed to reach a target demographic 

Hiring a copywriter to create relevant ad copy using selective keywords 

Managing metrics like impressions, cost per click and click-through rates 



TEAM 
  WORK  
 TIME! 

Google something and pay
attention to the results! Can you

spot the paid ads?



How Social Media Marketing Can Help 
You Meet Your Marketing Goals 

03. Digital Marketing

Social media marketing can help with a number of goals, such as: 

 

Increasing website traffic 

Building conversions 

Raising brand awareness 

Creating a brand identity and positive brand association 

Improving communication and interaction with key audiences 

 



03. Digital Marketing

How can you market on Facebook?

Targeted advertising platform allows to create

ads targeted at specific geographic areas, ages,

education levels, and even the types of devices

used for browsing





BENEFITS OF TRADITIONAL MARKETING
You can easily reach your target local audience: mailbox flyers will go

to households in a select number of suburbs 

The materials can be kept:  the audience can have a hard copy of

materials of which they can read or browse through over and over again. 

It's easy to understand: It can be easily understood by most people

because they are already exposed to this kind of strategy 

04. Traditional VS Digital



DOWNSIDE TO TRADITIONAL MARKETING
Little interaction between the medium used and the customers 

Print or radio advertisements can be very costly: Printing materials can be

expensive and you need to hire people to distribute these. 

Results cannot easily be measured: Was the campaign successful? 

04. Traditional VS Digital



BENEFITS OF DIGITAL MARKETING 
04. Traditional VS Digital

Precision targeting: target a local audience, but also an international one, tailor a campaign to

specific audience demographics, such as gender, location, age and interests.

Your audience can choose how they want to receive your content and what type of content
they want to see: online people get the choice to opt in or out of communications, they receive

relevant ads because you can track their movements online and propose products or services

that respond to their searches (cookies!)

Interaction with your audience is possible through social media networks.

Data and results are easily recorded: With Google Analytics and the insights tools offered by

most social media channels, you can check on your campaigns at any time.

Viral: Using social media share buttons on your website, email and social media channels, your

message can be shared incredibly quickly. 

 



DOWNSIDE TO DIGITAL MARKETING
04. Traditional VS Digital

Digital marketing is going to consume a lot of your time.  

Digital marketing can create negative public reactions:  not every person is going to

have a positive response to your efforts online. 

Digital marketing campaigns are very easy to copy.   
Digital marketing can get lost in the online noise: people are inundated with information
today, many either skim information or completely ignore it.  

Limitations of Internet access: in remote areas with no Internet, digital marketing has no

function. 



QUESTIONS? 




